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You probably already realize the power and influence of the Internet. Just five 
years ago the World Wide Web was not much more than a collection of 
bulletin boards. At the time of this writing, there are over 242 million people 
online, and tens of millions of websites are thriving in cyberspace. Obviously, 
the Internet can be a powerful tool for you and your music. To think that 
someone in Bali could have access to your music as easily as someone in 
Baltimore is exciting-- the trick is making your web presence stand out. It’s 
hard to get noticed in such a big crowd! Then, once you are noticed, you need 
to make people care. People in Bali may, by chance or by design, stumble across your site, but they certainly 
will not download your music or buy your CDs by chance-- they are only going to do that if you can convince 
them that that’s what they want to do. Bottom line is, it’s easy to create a presence in cyberspace, but to create a 
successful presence requires a lot of effort both on and offline. It requires a working knowledge of the Internet, 
of site building, of the psychology of how and why people use the Internet. It’s not easy, but in the next few 
sections I’ll try to point you in the right direction. Keep the following mantra in mind as you read this section 
and as you venture out to create your Web presence:  

   

Build your foundation by building a quality site, and then promote the hell out of it.  

If you begin to feel completely overwhelmed while reading this section, don’t give up. Don’t assume that you 
“just don’t get it” or that you’re “just not a computer person.” Learning this stuff takes time, and it can seem 
awfully daunting at first. But the more you learn, the more you will understand, and the more control you will 
have over your web presence. And the more you can control, the greater your success will be. So instead of 
giving up, study this section carefully, and if necessary also get yourself some books, take a class or two at your 
local college, and/or have a web-savvy friend show you the ropes. There are even online tutorials and software 
programs that can teach you Web basics and site building. Whatever you need to do, get out there and learn how 
to use the Web-- it’s an incredibly useful skill that every artist should cultivate.  

Whenever I’ve used Internet or technology terms, I’ve tried to define them as best I can. If there are any terms 
that I haven’t properly defined (or forgot to define at all-- sorry!), I recommend you visit www.Webopedia.com,
a fantastic online dictionary and search engine that is sure to answer your questions or satisfy your curiosity.  

Finally, I’ve used many websites as examples throughout the text, and as much as possible I’ve tried to use the 
sites of developing artists who’ve also had to do it themselves. If they can do it, so can you. At the time of this 
writing, all these sites are active and the specific examples hold. If, however, you find a bad link or the site has 
changed significantly and no longer serves as a good example of whatever it was I was discussing when I 
referred you there, let the good folks at StarPolish know, and they’ll find the right link or a better example.  

OUTLINE: 
Creating Your Official Site 
Digital Audio Workshop 
E-Commerce: Selling Your Stuff Online 
CyberMarketing And Promotion 
Conclusion 
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